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DBV
SPCA

THE MOCK BRIEF

Research to understand the unique challenges
the SPCA faces and come up with a campaign
idea that will solve at least one of their problems.




SPCA DBV is an animal welfare organisation that prevents animal cruelty
and exploitation by proactively promoting animal welfare, enforcing
animal protection legislation, and prosecuting offenders.

To get insights we conducted survey questions to find out how people
view and treat animals and if they are aware of animal welfare and what
they do about it. The target audience for our research was people in the
townships, pet lovers, people working with animals but don't have the
infrastructure and people that are unaware of animal welfare

INSIGHTS

Pet owners need to be informed on owning and
taking care of their pets because they currently
struggle with looking after them.

How might we inform potential pet owners for them
to find relevant information on owning and taking
care of a pet.




#CavYourPet

The concept of the campaing was to educate people about the
different kinds of animal breeds that will suit their personality or lifestyle,
while incorporating the names that our target audience give their pets.
With the aim to limit the rate of people having challenges in taking care
of their pets because they don't know anything about the breed.
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THERE IS MORE TO
usPoOTTY

Here at SPCA we've come up with a way to help you
better understand your pet and learn about your
animal breed and their personality.

Learn more
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uUSPOTTY

Breedictionary

nd your pet and learn

Dachshund

Who wants a cudd

that best resembles you

f you're a cuddler this dog will be good for you.

Although a bit of a 'wise-guy’ because they are quite smart,

the fun-loving personality and socialite gets along well with children

and other pets. This little guy adapts easily, although he doesn't hold
back with his barking.

uDANGER
-

Learn more Leam more




Umuzi Academy
Progresso app

Umuzi is a learning organisation that supports talented young people
to access high-value digital careers, and one of their problems

was monitoring work progress and recruit's performance. Recruits want
to access information about their growth and progress at Umuzi as
they feel like it's hard to monitor without knowing where they stand. We
created a platform for managers and recruits to monitor progress and
give feedback on their performances shut down during the pandemic,
productivity at the organization continues.

My role was to do research, strategise and design the interface for the
app



Primary research

We conducted survey questions
in order to understand our user's
challenges with their Umuzi
experience and find out more
about what they think could be
improved in the orgnisation.

Target Audience

- Umuzi recruits that's concerned with their work
progress with their employer partner, work
performance.

- Umuzi Managers that manage recruits,
preparing them and making sure that recruits
are ready for industry.



Monitoring
recruit
progress

Monitoring work progress and
performance

Recruits want access information on about their
growth and progress at Umuzi as they feel like it's
hard to monitor without knowing where they stand

Focus point

From the insight we decided to focus on creating a
platform where managers can report on recruits
progress and as well as give feedback with regards
to their progresss. a platform for recruits to monitor
their progress
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Track your progress

Easily view your daily individual
and departmental progress

Daily tasks

Easily view your daily
tasks and meetings

Notifications

Receive reminders for tasks, mestings
and your progress
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WELCOME
Thembile Kunene




New brief

You completed 30%
of your weekly plan

HMW and Pit

Attendance

e A oy aon ™~ "

Professionalism

1o doubt that you'

professional

spect from

around you but the
s well

Individual

675%

Attendance

Departmental

67.5%

Attendance

Top five leadarboard

Full report

80%

Professionalism

Full rapart

Submissions

Full raport

< Employer Partner

Grey Advertising

Status

partner is looking

vard

Your amployer

10 having you for work experience

Schedule Neek 3

Team B >
Portolio . >
New brief 2 >




New brief

You completed 30%
of your weekly plan

HMW and Pit

Attendance

e A oy aon ™~ "

Professionalism

1o doubt that you'

professional

spect from

around you but the
s well

Individual

675%

Attendance

Departmental

67.5%

Attendance

Top five leadarboard

Full report

80%

Professionalism

Full rapart

Submissions

Full raport

< Employer Partner

Grey Advertising

Status

partner is looking

vard

Your amployer

10 having you for work experience

Schedule Neek 3

Team B >
Portolio . >
New brief 2 >




THE POLITICS OF LOVE
(THRUOGH THE BLACK LENS) o

A DOCUMENTRY ON BLACK LOVE

/ he Bﬁ/éf ‘

“Be authentic creatives that produce content
that is relevant, necessary and true to who you
are and where you come from."

/ he A{&/}é&f

ve We want to portray the varied forms of beouty/

. that Black people possess in their romantic
relations and individual experiences, while still
addressing important issues within our

T e gy [dea community.

A documentary profiling modern Black love in ik

relation to Black history presented in multiple art =
forms such as poetry, music and visuals.
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BLACKNESS

/blak-nis/ noun

the quality or state of being
black.




DAILY INTERACTIONS

/deli//in-ter-ac-tion/ noun

the moments that matter the most.




GENERATIONAL DIFFERENCES
/gene’rei(e)n(e)l//dif(e)r(e)ns/ noun

what black love was then vs
what it is now.






STARRING

A DOCUMENTARY ON
BLACK LOVE
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COOIGITAL CAMPAIGN




THE BRIEF

Create content for Umuzi platforms that will educate, inspire, motivate their
community to keep at it! You will work as a team and use all your skills to
create a campaign around Grit to share with our greater community.

THE BIG IDEA

INSPIRE
BY BEING




IDEATION

We sought to create content that addresses this by being:

Motivating and inspiring
Engaging and interactive
Fun

HOW?

By working to cultivate grit in our audience.

"Grit is passion and perseverance
for long-term and meaningful
goals.”

- Angela Duckworth
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A PLATFORM BY UMUZI




A PLATFORM BY UMUZI
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Link to video

"INSPIRE

The Quarantine Chronicles

BY BEING
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PROJECTS
PHENYO LEAGO LEHUMO

BRAND DESIGN




BRIEF

Wass to design a logo and brand for a civil
engineering company with an attitude towards
work and exceptional technical and
labor-intensive careers.

The given name was PLL Projects where PLL
stands for Phenyo

CONCEPT

mI_I + PLIL

Building




TYPEFACE

Gilroy Extra Bold
Gilroy Light

Construction

Is a general term meaning the art and science to form
objects, systems, or organizations, and comes from
Latin constructio (from com- "together" and struere "to
pile up") and Old French construction.
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PHENYO LEAGO LEHUMO

PLL PROJECTS

PHENYO LEAGO LEHUMO
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Motlatjo Reinhard Letlalo
CEO & Site Manoger

. +27(0) 63 891 4067
. +27(0)86527 0089

Motlatjospliprojects.com

@plprojects_za
Tt0Ow

slemecsoom

PHENYO LEAGO LEHUMO
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PAuntiCaroline

1 £ o, A gpodvess!

#M671c | wmerre |

METROPLIS BLACK
METROPLIS BOLD
METROPLIS LIGHT

AUNT CAROLINE
KZN’S FAVORITE BRAND

AUNT CAROLINE LIVES IN THE
HOME AND HEARTS OF THE
KZN PEOPLE AND BEYOND.

(Tl CarolT)

Pl o, AR grrese!

)

#16

Metroplis Black
Metroplis Bold
Metroplis Light

Aunt Caroline
Kzn’s Favorite Brand

Aunt Caroline lives in the
home and hearts of the KZN people
and beyond.

Aunt Caroline
Kzn’s Favorite Brand

Aunt Caroline lives in the
home and hearts of the KZN people
and beyond.

Aunt Caroline
Kzn’s Favorite Brand

Aunt Caroline lives in the
home and hearts of the KZN people
and beyond.
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WITH

AUNTIES
LOVE.

FROM AUNTS HEART TO YOUR HANDS.

@AUNTCAROLINE ® ¥
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FAVOURITE
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WITH
AUNTIES
LOVE.

FROM AUNTS HEART TO YOUR HANDS.

Packaged with nothing but love for
you to share with your family and
friends.

A warm welcome to the true taste of a
nourishing meal ¢

D
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WITH
AUNTIES
LOVE.

FROM AUNTS HEART TO YOUR HANDS.

Packaged with nothing but love for
you to share with your family and
friends.

WITH

AUNTIES
LOVE.

FROM AUNTS'HEART TO YOURHANDS.

A warm welcome to the true taste of a
nourishing meal ¢
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PACKAGING

STIR FRY
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Aunt Caroline : Aunt Caroline

Ingredients
9 Method
[l cup Aunt Caroline Rice & . PR
100 g Chicken (cubed) 1. Boil Aunt Caroline Rice in hot water
| tsp. Chilli Powder & set aside.
1 tsp. Cumin 2. Marinate the cubed chicken in
1/4 tsp. Salt chilli powder, cumin, salt, paprika, garlic,
|| tsp. Paprika onion powder & set aside.
{l tsp. Garlic Powder 3. Heat the oil in a pot & stirin the
{l tsp. Onion Powder onions & garlic.
Get cozy with a bow! 1tbisp. Ol 4. Add in the marinate chicken
this rich & fullsofsflavo; § Onion (chopped fine) > i::“‘" f:; ;:‘;f ;":“"“v
D % 2 tsp. Garlic (chopped fine) s intl c| ans, chickpeas,
1Sp0t MeRicaiiees 200 g Black Beans (drained) baked beans, tomato, com, chicken stock & water.
OUES 200 g Baked Beans (drained) 6, Stir well & bring to allow to cook for 5 minutes.
200 g Chickpeas (drained) 7. Add in the cooked Aunt Caroline
200 g in Tomatoes (roughly chopped) Rice & chopped dhania.
§ cup Corn 8. Remove from the heat & add in a squeeze
2 cups Chicken Stock of fresh lemon juice.
1 cup Water 9. Season with salt & black pepper.
i i cup Dhania (chopped) 10. Top with sliced avocado,
IET ‘(I'tblml-.ery\oz )Juiu TN dhania & red onion.
Eahily Kice FAVOURITE KZN’S
WSS BAONTCAROLNE @ W~ § ERcoura
T LY o ® Qv
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CAROUSEL

Get cozy with a bow!
this rich & fullzefflavo
1 pot Mexican Rice
Soup:

FAVOURITE
VvVYyYvw

Ingredients Method

[l cup Aunt Caroline Rice

1. Boil Aunt Caroline Rice in hot water

100 g Chicken (cubed) & set aside.

fl tsp. Chilli Powder 2. Marinate the cubed chicken in

fl tsp. Cumin chilli powder, cumin, salt, paprika, garlic,
1/4 tsp. Salt onion powder & set aside.

fl tsp. Paprika
fl tsp. Garlic Powder
[l tsp. Onion Powder

3. Heat the oil in a pot & stirin the
onions & garlic.
4. Add in the marinate chicken

1 tblsp. Oil / & sauté for a few minutes.
| Onion (chopped fine) 5. Add in the black beans, chickpeas,
2 tsp. Garlic (chopped fine) baked beans, tomato, com, chicken stock & water.
200 g Black Beans (drained) 6. Stir well & bring to allow to cook for 5 minutes.
ggg 9 gzyekizea?; (c_lral:)ed) 7. Add in the cooked Aunt Caroline
g Chickpeas (draine Rice & chopped dhania.

200 g in Tomatoes (roughly ch d) 8. Remove from the heat & add in a squeeze
flcup Corn of fresh lemon juice.
2 cups Chicken Stock 9. Season with salt & black pepper.
E cup ;\:Iate_l’ AL 10. Top with sliced avocado,

cup Dhania (choppe: dhania & red onion.
1 tblsp.Lemon Juice ZPAE 9
(freshly juiced) KZN s KZN s
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Chicken Briyani 2
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Ingfedients_. ¢+

SERVING 4-6

1 whole chicken or 1 star aniseed

8 chicken pieces, cut Ghee or vegetable ol

1 onion, slithered

2 teaspoon garam masala teaspoon cumin seeds

1 teaspoon ground cumin teaspoon fennel seeds

2 teaspoons ground

2 large tomatoes, diced coriander

2 teaspoons ginger and

1 tablespoon ground chili garlic paste

4 teaspoons ground turmeric

3 medium potatoes, peeled salt to taste and halved
cup plain yogurt

2 sprigs curry leaves

2 cups Aunt Caroline rice,

4 bay leaves uncooked

1 cup lentils

4 cardomom pods

2 cinnamon sticks

4 cloves handful mintand coriander bunch coriander

’
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Chicken Briyani 3

aroline l

’

SERVING 4-6

Twhole chicken or 1 star aniseed

8 chicken pieces, cut Ghee orvegetable oil

1 onion; slithered

2 teaspoon garam masala teaspoon cumin seeds

1 teaspooniground cumin teaspoon fennel seeds

2 teaspoons-ground

2 large tomatoes, diced coriander

2 teaspoons ginger and

1 tablespoon ground chili garlic paste

4 teaspoons ground turmeric

3 medium potatoes, peeled salt'to taste and halved
cup plainiyogurt

2sprigs curry leaves

2cups Aunt Carolinerice,

4 bay leaves uncooked

1 cup.lentils

4 cardomom pods

2 cinnamon sticks

4<cloves handful mint and coriander bunch coriander

0
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